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Question 1

What brand do you love for their
emails and/or social media posts?

Answer in chat!




Today's plan

* Warm up questions

% A look at the data

% Improving your email strategy
% Reviews deep dive

% Improving your social strategy
* Q&A
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Question 2

What do you like most about
the content this brand shares on
social or in its emails?

Answer in chat!




Question 3

[s that brand selling directly from
their emails or social media post?

Answer in the poll!




Question 4

Did you ever buy directly from one of
their social posts or emails?

Answer in the poll!




Question 5

Did you ever leave a review atter
buying something from them?

Answer in the poll!




Let's look at the data -

emalil first




What do we use email marketing for?

A research amongst Small and Medium sized Business
(SMBs) owners, shows:
% 81% SMBs rely on email as their primary customer
acquisition tool

* 80% of SMBs use email for retention



https://www.oberlo.com/blog/email-marketing-statistics

What content do we put in emails?

A survey amongst marketers shows:
* 82% uses email to send purchase related information
% 75% uses email to communicate commercial information

* 67% uses email to share knowledge

Source : DMA (2020) - https://dma.org.uk/research/marketer-email-tracker-2020



https://dma.org.uk/research/marketer-email-tracker-2020

And does that work?

Research shows it does - in some cases!
% Sending 3 abandoned cart emails instead of 1, resulted in
69% more orders
% The average open rate ot a welcome email is 82%, while the
average open rate in general is 21%
% Opinew customers saw a 20% CTR increase after adding

review texts and star ratings to products

Source: Oberlo (2021) - https://www.oberlo.com/blog/email-marketing-statistics

)


https://www.oberlo.com/blog/email-marketing-statistics

Does that match with our audience?

A questionnaire amongst marketers shows that:
% People sign up for emails for discounts, educational
content, promotions, news and announcements
% They unsubscribe because of too many emails,

spammy content and irrelevant promotions

Source: HubSpot (2020) - https://www.hubspot.com/state-of-marketing

)


https://www.hubspot.com/state-of-marketing

Let S look at the data —
onto social
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What do people expect from brands?

When asking consumers, they think that:
% Brands should be positive contributors to society
% Brands should connect with their consumers

% Brands should use their power to help people



https://sproutsocial.com/insights/data/social-media-connection/

What do they like about brands on
social media?

* 70% of consumers feels more connected to a brand
whose CEOQ is active on social media
* 72% of consumers feel more connected to brands

whose employees share content on social media

Source: Sprout Social (2018) - https://sproutsocial.com/insights/data/social-media-connection/

)


https://sproutsocial.com/insights/data/social-media-connection/

What kind of content do they want?

Consumers feel like you make a deeper connection
with them by:

% Engaging with them (55%)

% Showing personality (45%)

% Be supportive to a cause they care about (45%)



https://sproutsocial.com/insights/data/social-media-connection/

Concluding: what's in it for you?

Consumers that feel connected to brands are more likely to:

% Buy from you over a competitor (76%)

Source: Sprout Social (2018) - https://sproutsocial.com/insights/data/social-media-connection/

)


https://sproutsocial.com/insights/data/social-media-connection/

Concluding: what's in it for you?

Consumers that feel connected to brands are more likely to:
% Buy from you over a competitor (76%)

% Recommend you to a friend (68%)



https://sproutsocial.com/insights/data/social-media-connection/

Concluding: what's in it for you?

Consumers that feel connected to brands are more likely to:
% Buy from you over a competitor (76%)
% Recommend you to a friend (68%)

% Be loyal to your brand or business (64%)



https://sproutsocial.com/insights/data/social-media-connection/

Concluding: what's in it for you?

Consumers that feel connected to brands are more likely to:
% Buy from you over a competitor (76%)
% Recommend you to a friend (68%)
% Are loyal to your brand or business (64%)
* (!) shop with you again after a bad experience (38%)



https://sproutsocial.com/insights/data/social-media-connection/

Improving your emalil strategy

)



The quick wins

)

Create a welcome email

Add reminders to your
abandoned cart tlow

Add CTAs that stand out

Show your personality




Example: show personality

How this creates connection:
e Shows personality

e Makes you feel special (exclusive access!)

Salesy part:
e Product focus: new collection

e FEasy CTAs: all images are clickable

Source: Make My Day - makemydaynijmegen.nl



https://www.makemydaynijmegen.nl/

Example: welcome email

®

?A,v
Welcome to Liinks!

You're one step closer to getting all your links, social media, music,
videos, and more in one place.

Your Liinks Page represents your personal brand. Add social icons,
customize the look and feel, and add as many blocks as you like.

Easyas1,2,3

Building your Liinks Page could not be easier. Once you like how it
looks, activate to start getting visits to your page.

How this creates connection:
e A bit of personality 'Charlie from Liinks'

e Helpful by providing me with next steps

Salesy part:
e Confirms your purchase

e Customer success!

Source: Liinks - liinks.co



https://www.liinks.co/

A growth
strategy

)

Create value packed emails

Encourage subscribers to
update their preferences

Make sure to personalize your
email content

(Re)engaging email campaigns

Give loyal subscribers some
extra love




Example: personalization

How this creates connection:

Jouw checklist
voor komende maand

e Super personalized and helpful
(FYI: I left out the recipient names)

e Adapted to the season

Salesy part:
e Clear CTAs

e Discount code (not in screenshot)

Source: Greetz - greetz.nl
Kies je gratis kaart



https://www.greetz.nl/

Example: value packed

Can‘ﬂa Design on Canva

Present your best self every
time

Looks like you're getting the hang of this. We hope you're enjoying designing
presentations with us, but did you know that you have a few options when it
comes to presenting? You can either present live or record yourself with the
Talking Presentations feature.

It's perfect for those who get nervous presenting and saves time for those
who repeatedly give the same presentation. It's also great for practicing your
delivery until you feel confident in your performance. Simply hit the ‘Present
and Record’ option in the top right of the editor, and you can guarantee that
you're presenting your best self every time.

Present with Canva

How this creates connection:
e Personalized based on my activity

e Adds loads of value

Salesy part:
e Clear CTAs

e Upsell at the bottom (not in screenshot)

Source; Canva - canva.com



https://www.canva.com/

Example: subscriber appreciation

How this creates connection:

a BIG thanks for
all your fluff.

e Appreciation for subscribers

tumble dryer fluff to Matter who are researching
ways to re-use it.

We were overwhelmed by the amazing ™ -7 l |Ser e erated CO te t
response it received... just take a look at all that L N ;3«‘ $' D ‘ n n n
fluff. Not so smol after all. Click here to read T o
more about Matter's research. :

e Adds personality by spotlighting employees

"l oy nremiltsubad 2 ~
I'he smol spotlight is on...

the lovely Suzie.
-- e Shows what they bout
Suzie's been with us for two years spreading joy O S a e C a r e a O u
to customers as part of our social media team.

You may recognise Suzie from our socials

recently where she's been sharing tips and

tricks for living a more sustainable life. Click
here to discover her no.1 tip.

Salesy part:

R thinse
o things

gisil ey A\ e Discount code (not in screenshot)

CAN recycle.

Recycling can be confusing, so here's
our top items people think you can't

racscl U metiAl:. Yo o) Source: Smol - smolproducts.com

First up is used (but clean) tin foil. Read
on to find out what else can be

recycled here.



https://smolproducts.com/

Deep dive: reviews







The quick wins

)

Show your personality

Add product links/tags and
short links

Spotlight content created by
others

Optimize for one channel




Example: personality

inkydinkeandiss How this creates connection:

- - Aimee© ¢

‘ e Shows personality

37 Volgend 69.3K Volgers 203.3K Likes

I'm Aimee! ©

e ey e Shares success and is super grateful

e Everything is behind the scene footage
(not one product feature mentioned!)

e Setting expectations (out of stock)

Salesy part: ?

. , )
F“m‘” , Source: Rinky Dink Candles - TikTok: @rinkydinkcandles

D> 26.5K

Some important stuff! L... Oh hi 5k followers!? [] ... Ty for the follows!@ First tiktok! ] ...



https://www.tiktok.com/@rinkydinkcandles

Example: user generated content

snagtights &  ehasercrssuren. ([ How this creates connection:

1.072 berichten 246k volgers 997 volgend

Snag - Clothes That Fit

e Diversity and inclusion (size-inclusive!)

© Ship Worldwide -" Ethical & Sustainable
@ Run by our Social Team

“+ For Shopping and Customer Services
linktr.ee/snagtights

e User generated content (tags!)

P = e Shows what they care about

They Fit 50 Denier 80 Denier Chub Rub ... Welcome

B BERICHTEN ® REELS ® VIDEO'S @ GETAGD

Salesy part:

e Product focus in posts

Source: Snag - Instagram: @snagthigths



https://www.instagram.com/snagtights/

A growth
strategy

)

Be helpful by sharing your
knowledge and experiences

Add branding to everything you
post

Proactively engage with your
community

Expand to more channels that
are relevant to your brand




Example: sharing experiences

. How this creates connection:

- -4 e Storytelling in every video

VIDEOS PLAYLISTS COMMUNITY CHANNELS

e Calls for engagement with #

Because every writing tells a story... (Trailer)

Because every writing tells a story... (Trail.. 3 o ® Diverse in mu]_tj_p]_e Ways (e.g. ]_anguage)

@ thinking tools from Lamy are universal tools that support us in

— thinking, designing and developing ideas. In our new campaign,
we present personalities with strong characters who realize their
passion through and with their Lamy.

We'd like to invite you to dive into our world and discover LAMY...
» O 0:09/1:00 READ MORE

S Salesy part:

Because every writing tells a story The new Lamy campaign introduces you to personalities with
strong characters, who live this vision. Real people with real passions and real stories. What they...

e Shows use of products

Casey "Nye Boy" for LAMY Bao-Nghi for LAMY Martin for LAMY

LAMY LAMY LAMY LAMY
508 views « 1 month ago 289 views * 1 month ago 797 views * 1 month ago 521 views * 1 month ago

Source: LAMY - YouTube: LAMY



https://www.youtube.com/channel/UCiG6Bvc68p-0tFdr8i2wV-g

Example: show what you care about

a innocent @
@ April 27 at 1:58 PM - Q3

WE'VE TURNED TRAFALGAR SQUARE GREEN
And before you ask, yes, green. Not blue.

We've rewilded Trafalgar Square as part of our Big Rewild campaign - bringing more than
6,000 plants, flowers and trees to the city in the process. Which is at least 5,994 more than we
have at home.

We'll be giving away some of our carbon neutral orange juice and packets of seeds here for
the rest of the day, so come and grab some if you're passing. It'll make you look at least 300%
more interesting on the tube home.

Click below to learn more on our #BigRewild website.

https://www.innocentdrinks.co.uk/thebigrewild

ocannt & e Ovchard Propct ©
Fomew i e UK we wont 1o hwdp
By S D b PG e
CcommEINITiet, =D W ve feamedd up
with the Orchard Projoct 1o grow &
protect 300 city oechords

136 Comments 60 Shares

How this creates connection:

e Shows what they care about

e Call for fan/follower participation

e Actually changing the world, not just talking

about it

Salesy part:

e Of course the smoothly incorporated bottles

Source: Innocent - Facebook: facebook.com/innocent.drinks



https://www.facebook.com/innocent.drinks

Shopify & @Shopify - 7 apr.
*serotonin boost*

¢ Google Small Business @ @GoogleSmallBiz - 6 apr.
The best sound ever?

*Cha-ching” @Shopify 3§ & §
Q 22 0 12

Shopify € @Shopify - 7 apr.
when do you do your best work?

early bird gets the worm

im an afternoon gworl

354 stemmen - Eindresultaten

© 118 n s

Shopify & @Shopify - 6 apr.

to all my entrepreneurs

no matter where you are in your journey, pat yourself on the back. you're
doing a good job

Q 2 0 s4 Q 206 A

Shopify & @Shopify - 1 apr.

hey look at this confusing new product shopify created why would they
make this its so not like them-oh it's an april fools joke haha very funny they
totally got me

Q 34 1 s Q 90 R

Shopify & @Shopify - 1 apr.
ok but fr i was gonna tell y'all about a new product we created today but no
ones gonna believe me anyway :(

¢ 13 1 4 Q a9 &

Shopify @ @Shopify - 28 mrt.

we're adding 9 new climate-forward companies to our sustainability fund
and have committed $32M to date to support entrepreneurs helping
reverse climate change.

Example: engaging and supportive

How this creates connection:
e Familiar, resonating content
e Human and personal tone of voice

e Timely and engaging (April fools)

Salesy part:

e The retweet

Source: Shopify - Twitter @shopify



https://twitter.com/Shopify

Example: proactive engagement

B i commmetudionife Bl How this creates connection:

A Jess Ramos, MSBA - 3rd+ + Fol . . . '

Data Analytics M FormFree® Follow P ]_ ( p )
i e Proactively engaging (surprise:
Some of my friends and family who don't work from home don't understand
why | like it so much.

e Supportive

The 7am-9am block has become one of my favorite times of day (falling 2nd to
5pm of course). ...See more

ECE Stefania Sau and 38,981 others 999 comments - 618 shares

& - Q) Like &) Comment > Share <7 send

Salesy part:

e Well..it's LinkedIn

LinkedIn
22,178,534 followers

We love a low-pressure morning ©So much room for activities!

Like - €C® 1,959 | Reply - 41Replies

Source: LinkedIn (my own timeline)



https://www.linkedin.com/feed/

Example: branding

Tony's Chocolonely @TonyChocolonely - 23 feb.

(part1/2) Join our squad of CHOCO CHEERLEADERS to cheer on EU
politicians so they rally to get new human rights and environmental due
diligence legislation over the line. The @EU_Commission #mHREDD
proposal exempts 99% of all companies in the EU!  © Let's make some
noise.. !

How this creates connection:

e Call for fan/follower participation

choer on the BU politicians so thay
get dus diligence legialation over

e Shows activism

O 2 T s R 4 L,

Tony's Chocolonely @TonyChocolonely - 23 feb.

(part 2/2 Tag @larawoltersEU, @dreynders, @AxelVossMdEP, O O O
@E_DupondM, @PDurandOfficiel, @franckriester, @HeidiHautala, . e 1 r r a I l 1 I l 1 S e s ; e r e r e
@caspary and ask them to #raisethebar - to make sure no one gets off

lightly when it comes to human rights and environmental abuses in
companies' supply chains.

G 1 0 3 Q s FeL

e Timely and easy to understand

It’s #WorldDayofSociallustice. 42 But the choco industry is still unequally
divided. ¥ So that’s why our bars are unequally divided. And they’ll stay
that way until cocoa farmers are paid their fair share. ©~ Every bite counts!

#TonysChocolonely

Salesy part:

e Referring to their bars

O 0 22 Q 54 i
Source: Tony chocolonely - Twitter: @TonyChocolonely

Tony's Chocolonely @TonyChocolonely - 14 feb.

Click on the @ to celebrate your L.O.V.E. for fair choco today! ¢* Because
only together can we make 100% slave free the norm in chocolate.
#TonysChocolonely #valentinesday #choosechange #fairtradechocolate
#loveisallaround



https://twitter.com/TonyChocolonely

S0...
How to grow your sales with email
and social media marketing?




Connect with us!

-« follow us on social

@@ subscribe to our newsletter

Yoast ecommerce newsletter
yoa.st/ecommerce-newsletter



https://twitter.com/Opinew
https://twitter.com/yoast
https://yoast.com/ecommerce-newsletter/

May 11
May 24
May 31

S

Next webinars:

ow to make killer product pages
ow to get rich results for your online store
—O news webinar




Question time!

Upvote your favorite question!







